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In an increasingly digitized world, online commerce, digital marketing and virtual jobs are no

longer the exception... they're the norm. But navigating this new reality can be difficult: how do

you start your digital career, balance work and life, and find the right path for you? The book

you hold in your hand has all these answers and more.In Click Happy, renowned media buyer

and educator Molly Pittman details how digital marketing is changing our world as individuals

and professionals. She'll share her journey from bartender to consultant, educator and

professional speaker and how her career in digital marketing made this possible. She also

shares how you too can transform yourself and your life, looking at a variety of different career

paths available in the industry. And you'll walk away with the fundamentals you need to begin

your career in this rapidly-evolving field.Honest, thought-provoking, and optimistic, Click Happy

looks ahead at the digital-first direction our world is headed and shows you how you can carve

out your own space and your own happiness.
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FirestoneThe book you are reading right now could change your life. It’s designed to help you

make the transition from wherever you are at this moment into a successful, thriving career in

digital marketing. If you’re burned out, bored, or you just know in your heart that it’s time for a

change, this book is for you.No matter who you are or where you're from, the opportunities

created by the Internet are unrivalled — and they are only getting bigger. A lot of people think

they’ve missed the boat with digital marketing and working online, but in reality, digital

commerce is only just beginning to take off. We are still at the onset of this revolution. There is

an opportunity for you in this space, and this book is going to help you find it.You might not

believe me, but I would know. I barely made it out of high school, and yet I am a living Internet

success story.Growing up in an intentional community — a commune in California — we had

an abundance of love but an alarming lack of actual resources. The water would turn off, the

power would go out... we were broke. Today, it’s one of the most successful intentional

communities in the US, still going strong today after 50 years, but when I was a kid, money was

the one thing we hadn’t yet figured out.So it might not come as a big surprise that I didn’t go to

college. When I left high school I moved to New York City to play poker, because at the time it

was the best option I had for making money. A few years later, I realized I wasn’t going to

generate the kind of wealth I wanted with poker, and fell into e-commerce by chance around

2005.When I got started, I was not rich, I was not well-educated, and I didn’t know anybody

doing what I wanted to do. But today I am the CEO of a seven-figure company, an eight-figure

company, and I founded the seven-figure company Molly now runs!What’s special about this

book is that it shows that no matter where you’re starting, there’s a place for you in the digital

economy. It doesn’t matter if you’re a waitress or a lawyer or a stay-home parent or you grew

up on a commune.You don’t need a fancy degree or even experience working online. There is

an opportunity afoot if you are willing to give it your attention, and no one is a better example of

that than Molly herself.When I first met Molly Pittman, she was a junior intern in someone

else’s company, fresh out of bartending, helping to run a launch for one of my information

products. That was seven years ago. Today she’s a world-famous leader in the digital marketing

community and the go-to authority on paid amplification for Internet business owners.I couldn’t

have told you back then that one day I would be writing the foreword to her book, but I’m not

surprised. Not at all.I’m very selective about who I follow and endorse, but I’m thrilled to be

able to support Molly. When I decide whether I’m going to follow an influencer, consume their



content, hire them as a service provider, and recommend them to people, I want to know if they

have integrity. I ask myself if I can trust them, if they are actually doing what they're teaching,

and if they have any proof that what they’re teaching is successful for their students.For a lot of

people, the answer to those questions is no. A lot of people are teaching stuff they did a long

time ago. They're no longer actively practicing what they preach, and their students are not

getting the results they want and deserve.And then on the other end of the spectrum, there’s

Molly! There's nobody better in our industry at teaching how to be successful at paid

advertising and digital marketing. She has the track record to prove it. She has the ‘10,000

hours’ to prove it. She has the raving fan base of successful students, and the lifestyle to prove

it too.What I value most about Molly's work is the amount of care, attention and enthusiasm

she brings to it. In our industry, there are a lot of incredibly smart people, but very few who truly

love what they're doing, and have figured out how to teach it. Molly has a very high emotional

intelligence. It is innate to her; she understands people. She understands how to make her

message resonate. She’s a born teacher and a natural leader.To be fair, since I’ve known her

so long and clearly think she’s amazing, I'm not an objective source on Molly. The objective

proof is in the results she has empowered other people to create. I have close to a million

people following me — business owners and e-commerce specialists who can smell bullshit a

mile away — and they love what they've learned from her. They love her energy and

enthusiasm and that she has empowered them to achieve results in their business above and

beyond their hopes and dreams. People come away from her teaching believing they can do

what she does, feeling confident that they are going to get it right.We need teachers like Molly

right now, because our industry has a problem. That problem is the culture of hustle, grind, and

sacrifice that so many entrepreneurial leaders are pushing.You’ve heard it all: Do whatever it

takes to win. Sleep when you’re dead. If you’re not growing, you’re dying.Many people don’t

even realize this is a problem. They believe it’s just the price of success. But those same

people burn out and leave a trail of chaos in their wake. The hustle leaves no time for your

personal life, no time for your relationships, no time for your hobbies. You don’t take care of

your body or your mental health. And ultimately, something’s gotta give: either your business

suffers because you never take a break and burn out, or the rest of your life burns down

because you refuse to prioritize anything over your work.Parkinson’s Law says that work will

expand to fill the time that you give it. This has never been more true than it is right now, while

digital is solidifying as one of the most powerful economic environments in the world. Digital

follows you everywhere. You work from your computer. You find your clients and sell your

products online. You have constant access to the Internet. And if you’re not careful, the digital

space becomes your whole existence.The push-hard, win-at-all-costs mentality just doesn't

serve us anymore. It’s not necessary, it’s not effective, and it’s just not a fun way to live. The

better approach is holistic and adaptive, where work can be one of your priorities, not your only

priority. It’s not a zero-sum game anymore, where you either win or you lose everything.You’re

allowed to have balance, and Molly is a great example of someone who has come through that

burnout culture. She knows how compelling it is to throw every last bit of your energy into your

work, because you think more work equates to more success.But success is a marathon and

not a sprint. Success is about consistency: showing up every day with a good attitude and

taking the next step forward, while keeping a container around the energy you give to the work.

Managing your energy matters — we are still at the very beginning of this wave of digital

commerce, and if you’re going to ride the wave for years to come, you need sustainable

strategies to keep you engaged and effective.I cannot recommend this enthusiastic, vibrant,

powerful woman highly enough. She’s a leader in this industry who does the work, teaches it,



and shares the opportunities freely. I hope you’ll take Molly’s lessons to heart, and start to

create those magical moments in your own life and career when everything just clicks.— Ezra

Firestone.IntroductionIn 2013, I moved to Austin as a bartender from Lexington, Kentucky. Just

a few years later, I was managing millions of dollars in ad spend and leading a team of industry

experts. My journey into digital changed my life completely, and I want to show you how you

can create the same change in your own life.And since any transformative experience is also

bound to bring up some challenges along the way, I also want to share some personal stories

to help you avoid some of the problems I faced.I am a survivor of burnout. By 2015, I was

working 16 hours a day. I was obsessive about my job, stressing constantly about this

campaign or that. I wasn’t spending time with anyone outside my industry, and even though I

was constantly on the edge of crashing, I felt incredibly lucky to have landed a job at

DigitalMarketer, one of the biggest players in the digital space. I thought that working as hard

as I possibly could was the only way to prove my commitment.While I was young enough to get

away with all that for a while, after several years of all-out hustle, my health was a mess and I

felt terrible. I was anxious, exhausted and extremely stressed. My pilot light had burned

out.This book is about how all that changed, and how everything can change for you too.My

time at DigitalMarketer wasn’t the first time my life had been upended.During high school, I

played soccer competitively, and was planning to go to a Division One school in order to play

professionally. I loved soccer, and it was the most important thing in my life. It taught me a lot

about being part of a team, and about the capabilities of our minds and bodies.But when I was

16, I tore my ACL (a crucial ligament in the knee). No matter how much rehab I did, I was never

as good as I was before the injury, and in the following year I had two ankle injuries. By the last

game of my final school year, I knew I was done. It was a huge lesson that even if you are

excellent at something, you still might not get the outcome you want and expect. It made me

realize that I really wanted to build a skillset that could not be taken away from me.Once soccer

was off the table, my heart really went to travel. My grandmother took me to Italy on vacation

towards the end of high school, and I loved it. As a result, I ended up going to a small liberal

arts school in Lexington called Transylvania University to study marketing and business

— secretly my big motivation for choosing Transy was that they had a program where I could

study abroad for the same amount as my tuition, so all my scholarships went towards that.I

have never been so nervous in my whole life as I was in the weeks leading up to my study-

abroad program in Rome. I didn’t know anybody from outside Kentucky, and going to Rome

taught me a huge amount of empathy. It helped me understand why people are different from

me, and why surrounding yourself with all kinds of people is so powerful.When it came time to

graduate college, my advisor, Dr. Poynter, who taught my class on entrepreneurship,

suggested I move to Austin, Texas. She had recently been there for a conference, and saw that

there was a lot of tech, a lot of young people, and a lot of growth in multiple industries. I had

been thinking that I would go into marketing for a craft beer or spirits company, so I went to visit

Austin, renowned for its bar scene. I moved a few months later with $2000, no job, and no

plan.I got a bartending job when I arrived and a few weeks later, I found an ad that might have

been the most impactful thing ever advertised on Craigslist. It was written by Perry Belcher and

it went something like this:"We're gonna hire a bunch of interns, work you through our process

for a few months, see who’s got the goods, and then in the end, we're going to hire at least one

of you full-time."That seemed like a fun game to me, and I figured I might get a full-time job at

the end of it. I didn’t even own a computer at the time, but I applied and landed one of the

internships. The leadership split us up into teams and gave us some business ideas to develop.

They wanted to see who could work well together, who was a good public speaker, who could



do research, who could strategize effectively and so on.At the end of the internship, I was hired

full-time, and I went to work directly with Ryan, working on organic social media. After a few

months, my first Traffic & Conversion Summit came around. I knew Ryan was famous online,

but I was not prepared for what I saw. I discovered there were thousands of people who wanted

this information so badly that they would travel from all over the country just to come to hear

him speak.But that was when the power of digital really clicked for me. I knew I wanted to learn

more, and I asked Ryan if I could start buying Facebook ads. The media buyer had just left, so

he said yes. He gave me a few courses, and made me promise to use the knowledge for

good… not for anything unethical. He was very careful to make me understand that media

buyers can get any message out into the world, and so we need to make sure they are

messages that have a positive impact — a rule that has underpinned everything I’ve done ever

since. Ryan gave me a $1000 to spend on Ezra Firestone’s ‘Brown Box Formula’ training, and

the only rule was that I had to bring back more money than I spent.No pressure, right?Well, I

made $3000 with that first campaign, and from there I was just hooked. I loved it. Media buying

was a skill I was completely fascinated with, and I was all in. I was getting great validation from

my boss and my peers, I loved the industry, and I felt like I had found my place. A year later, I

was presenting on stage at Traffic & Conversion Summit… a professional leap that I could

never have imagined, and that I’ll tell you’re about in Chapter Two.I fell in love with teaching,

and people started saying things like, "Molly, that tip that you gave changed my business.” Or, “I

was able to send my daughter to college because of what you taught me about Facebook ads."

I'm so grateful to Ryan for pushing me towards this — I would not have done it on my own, but

now I can’t imagine doing anything else.From there, I started running webinars, and built my

first product for the Native Ad Academy. By 2014, DigitalMarketer was really growing. My skill

set had broadened, but there had also been some issues within the company, and I had gone

to Ryan to try to solve them. So when he was ready to hand off more of the leadership, he

knew I could handle challenging situations, and I was made VP of Marketing for the whole

company.That was a huge year. With the promotion came responsibility for all paid media,

email marketing, funnels, and marketing operations. I also started the Perpetual Traffic Podcast

with Ralph Burns and Keith Krance in 2015. The idea for the podcast came up organically

during a conversation, and while it meant even more on my plate, it felt like a great opportunity

(and at the time of writing this book, we had passed 4 million downloads, which is an amazing

feeling).I wanted to be good at my job. In fact, I wanted to be the best. And not only to be the

best, but to make it look easy too.Looking back, it was a perfect storm of overwhelm

brewing.Between all my responsibilities, managing my team and delivering the podcast, I

ended up working 16-hour days, staying at the office all night, working as hard as I could to

show my commitment. I didn't have the tools to balance all these huge new responsibilities and

to maintain a sense of healthy balance for myself.There are times when that hustle and

intensity is valuable, but it’s not sustainable. As time went on, I really started to burn out. In

2015 I went through a lot of tough personal stuff, including a breakup, and a big conflict with a

close family member that caused a lot of stress. I really wasn’t taking care of myself — I would

work 12 hours at the office, go home, eat some takeout, open a bottle of wine and work for

another three hours.There was always something else to learn, something else to make,

something else to optimize. I still wanted to prove that I was the best, so I could easily justify

sleeping three hours a night and never spending any time on stuff outside of work.I kept

growing and doing better in my work, but I was tired and sick, and completely out of balance. I

finally admitted to myself that things weren't working, and in 2016 I started working with a

nutritionist, and learned some strategies to control my schedule a bit more.As my energy



returned and I had the brain space to actually think strategically, and to pay attention to my

own needs, I realized that I was spending 70% of my day doing stuff I didn’t love. Things were

changing a lot at DigitalMarketer as we continued to grow, and I started feeling boxed in by my

role.In 2017 I went to Colorado for a week for my birthday, and one day went for a really long

hike on my own. Out in nature, where it was so quiet and beautiful, something clicked again,

and I knew it was time for me to move on. I knew there was a path forward for me where I could

live a more balanced life, which would allow me to help more people.As soon as I came back, I

called Ryan to tell him. It was probably the hardest thing I've done in my life so far. It was like

leaving a family, but also leaving my identity — who would I be on the other side of this? I didn’t

know how I would make money, or what people would think of me, but at this point, I knew that

I had built great relationships with my colleagues and my students, and had proved how much I

cared about this industry.It was time to do something bold, and in the next two years, I started

an online business, chose a few key clients to work with. By 2020 I was CEO of one of the

most successful internet marketing companies in the world.On average we sleep eight hours a

day, work eight hours a day, and have the other eight hours for our personal life.That means we

spend half our waking hours working and half of them on “life”. Unfortunately, most of us are

out of balance, prioritizing work at the cost of our personal growth and happiness.I wanted to

represent both sides of our lives in this book, and to show that both sides can work in harmony

— that you don’t have to sacrifice one side to win at the other.The first three chapters after this

introduction share my personal journey and all the important lessons I’ve learned along the

way. From Chapter Four — ‘The Story of Digital’ — we’ll jump into the strategies and tactics

that will help you to become a better marketer. Enjoy both, as they are both necessary in a

balanced life!Of course, if you want to jump right into the nuts and bolts of becoming a media

buyer, feel free to skip the first three chapters and get straight into Chapter Four.No matter

what you choose, this book is designed to help you make the transition from wherever you are

right now into a fulfilling and flexible career in digital marketing. No matter where you’re starting

from, there’s a role for you in digital, and as you read Click Happy, you’re going to learn the

fundamentals of marketing and the key elements of working in digital.This means that no

matter what you do, you’ll have a deep understanding of what makes digital marketing work,

how all the different roles interact, and what goes into creating successful, sustainable

marketing campaigns across all the available channels. Armed with this knowledge, you will

become very valuable to any business you choose to work in — whether you join an

established team or strike out on your own.The focus from Chapter Four onwards will largely

be on media buying, because that’s what I know best (and I think it’s where the biggest

opportunities lie for personal and professional growth), but we’ll also cover the other roles

available in this space.I've included interviews with good friends (who also happen to be

experts in their respective fields) from many other key roles in digital marketing at the end of

this book, so that you can get a clear sense of which path will be right for you. This book is

tailored towards a few specific people:You’ve spent some time in corporate, you have

experience in marketing and working with teams, but you’re not happy. You’re lacking

autonomy, you’re restricted by red tape, and you spend most of your time doing stuff you don’t

care about. You're always ‘on’ and answering to somebody. Even when you have a weekend or

vacation, you have a lingering anxiety that someone might need you, and you can never

completely disconnect.You own a business and you’re frustrated by a lack of growth. You’ve

done all the hard things that are necessary to start a business, but you’re having trouble finding

a reliable traffic source. You know your business could be growing a lot faster, but you don’t

have the knowledge or bandwidth to run ads yourself. You know it would make a huge



difference to have someone in-house helping you out with paid ads, but you don’t know how to

hire for the role, and you have so many questions: how much do you pay a media buyer? What

should they be doing each day? How long should it take them to get good at this? Should they

be incentivized by ad spend or by revenue? Should you hire an agency or bring this in house?

You’re in digital marketing already, and you want to get better at your craft. You want to be

invaluable to your company or clients. Maybe you’re ready to go out on your own, but you don’t

know how to start a business or agency — you need to understand the different models

available in this space, as well as the risks and rewards involved in starting your own business,

running your own schedule, and overseeing campaigns from a strategic leadership

position.You’re in college, looking into the future and realizing that the traditional path might be

going away soon. You’re familiar and comfortable with technology, and understand how online

platforms work, because you grew up with them. You want a career that’s fun and fulfilling, and

lets you work on your own terms. You know that you won’t be taught these skills in college,

even if you’re doing a business or marketing degree, because the landscape just changes too

fast, and you want to set yourself up to be successful right out of the gate.Marketing, at its

core, really comes down to connecting with other humans and understanding them. If you have

a mental block about your work, or if you're not in a good place with your health or mentality, it

becomes very hard to be empathetic or understanding towards other people. If you want to be

good at marketing or buying media, you really have to be the best version of yourself, and

we’re going to talk a lot about how to do that throughout this book.We’ve all been taught that

the person who works the hardest wins. And working hard is important, especially when you’re

starting out. But ultimately, the success you have in this field is not only about how many hours

you work: the results of your work are even more important.When your campaigns bring in

more money than you spent on them, you prove your value to the business. As you get more

experienced, you can apply your skills to each part of the customer journey, and gradually help

the business improve its revenue and profit at every stage of that relationship. No one can

argue with that kind of value, so your success is not reliant on the number of hours worked or

the number of meetings you go to or whatever political power games you can win.Digital

marketing is both an art and a science. The science part is easy — you test ideas, track the

numbers, and apply the results. But the part that’s an art requires creativity.To be creative, you

have to give yourself time and space. You need to have balance in your life, where you take

care of your body through nutrition and exercise, and taking time to travel or spend time with

people you care about.You need time away from work to process ideas and information in

order to be creative, and so you need to be comfortable stepping away from your computer

regularly to be good at this.Some of my best ideas for marketing campaigns happen when I’m

on vacation or talking with cool people, because my brain is in a completely relaxed and

making new connections. For a lot of people, the idea of working less in order to do the work

well is completely counterintuitive. But I know from experience it works.I’m so excited for you to

start down this transformative path, creating a life that is meaningful, fulfilled and successful

— where what you want and need click into place for you. To do that, you need to know where

this industry has come from, and where we’re going, so let’s get started.1Finding My ValueIt

was 2010, the summer between my sophomore and junior year in college and I was back in my

hometown of Danville, KY, for summer break.I was 19 and I’d had quite a few jobs in my

lengthy career thus far. I’d worked for a photographer, at a deli, front desk at a gym, and a few

other odd jobs. I thought I’d already figured out how this “job” thing worked and was excited for

any chance to trade my time for money to spend on booze, snacks, and gas for my 1998

Chevy Blazer (HA!). At the time I assumed that the rest of my career would follow suit...



trading my time for money. I would move up the career ladder, and that would mean that my

time would be worth even more money. Ah, the dream! This was the plan, and I stuck to it for

the next seven years until I left my last job at DigitalMarketer in 2017 (more on that to

come). Part of the plan for that summer was to find a job. Mom let me know that there was a

new restaurant opening on Main Street. They would serve brick oven pizza and craft beer.

Nothing like this existed in Danville, KY in 2010. Pizza AND beer? A potentially lucrative job at

a social “hot spot” in this small town? This was a big deal! 19-year-old Molly wanted in on the

action.The next morning I walked into the new restaurant, handed over my resume, explained I

had experience in hospitality and was hired on the spot. Because I wasn’t old enough to serve

alcohol yet, my first job was as a hostess making minimum wage — no tips. I was happy

nonetheless. It was more money than I would have had without a job, I loved my co-workers,

and was engulfed in the excitement of experiencing the launch of a new business. I had no

idea that the seemingly simple experience of working at a pizza restaurant would prepare me

for so much more to come. The first Friday night of the very first weekend that we’re open, the

Great American Brass Band Festival is in full swing and Danville is at full capacity.The

restaurant was completely full for the first time. We had a line out the door and down the block.

The owners were first time restaurateurs, and we were not prepared for this! We didn’t even

have a cash register yet — the business was run on pencil and paper — and I had certainly

never been a restaurant hostess before.At this moment I had a choice. I could cave to the

pressure of hangry families barking about wait times and pizza toppings and tell my boss that it

was too much, that they had thrown me in the deep end with the sharks and no life boat, and

they could find another, more qualified hostess.Or I could rise to the occasion, solve problems,

think for myself, be a self-starter and just throw myself in.By 7pm that evening I’d figured out a

system that would allow us to estimate the wait time. That meant we could call people when

their table was ready to decrease congestion at the front door, and I could sell pizza by the

slice to the customers waiting for their tables.The evening was deemed a huge success. I got

my first bonus on that first night of work. From there, I took every opportunity to help the

business grow, even if it was outside of my job responsibilities. Because of that, I worked my

way up the ladder quickly. That summer I became a server, bartender, and then assistant

manager. I was making as much money as I would’ve expected in a post-college job and I was

enjoying every second of it.“Destruction is essential to construction. If we want to build the new,

we must be willing to let the old burn… but at first it’s very scary. Because once we feel, know,

and dare to imagine more for ourselves, we cannot unfeel, unknow, or unimagine. There is no

going back. We are launched into the abyss -- the space between the not-true-enough life

we’re living and the truer one that exists only inside us.”— Glennon Doyle, Untamed.I couldn’t

stand it any longer. “Dad, I’m moving to Austin, TX after graduation and I’m sorry. I love

you.” Big exhale. Tears. He understood, but it hurt. The first few months of 2012 were plagued

with anxiety. I was due to graduate from university in May, was spending most of my time in

bars, and I had no idea what was next… but my next career move wasn’t the root of my

anxiety.I felt trapped by my environment, like a bird in a cage. At the age of 12, I had the

opportunity to take a school trip with my grandmother to Italy. That early exposure led to a love

of travel, Europe, and adventure that occupied most of my daydreams as a teenager. For my

junior year of college in 2011, I studied at The American University of Rome. I had chosen to

study at Transylvania University just so I could be part of this specific study abroad

program.This longing to explore, wander, and experience other ways of life is what drives me.

That longing is a steady pulse, deep down in my gut. It’s what makes me a great marketer. It’s

why I’ve been able to live a life I could never have imagined.But it hasn’t always been the most



comfortable path.I’m the only member of my extended family that lives outside of the state of

Kentucky. At home, people don’t often “just up and move” and leave their families without a

darn good reason. At home, the most common response I get when discussing international

travel is about being “safe over there.”During the spring of 2012 I had a meeting with my

advisor at Transy, Dr. Julia Poynter (love you Dr. P!), and I told her I had no idea what I wanted

to do next with my life. She smirked, reminding me that everyone goes through transitions. But

then she had an ‘a-ha!’ moment, and a look of enthusiasm appeared on her face.“Molly, I just

got back from a conference in Austin... You need to move there. Just go there. The career

opportunities are endless and the city fits you.”After I confirmed that yes, Austin was in the

state of Texas, I got that same feeling in my gut that I’d experienced in the registrar's office

when I was approved to study in Rome. The same feeling I had on that first trip with my

grandmother.I recognized this feeling and knew what it meant. I had to go. I couldn’t deny

myself this adventure.But suddenly I felt incredibly anxious.What about my family? My friends?

What would they think? This was much more permanent than studying abroad. I couldn’t

promise that I would ever come back. I didn’t even have a job lined up to explain why I was

going!Sure, there was some fear of the unknown associated with moving to a new place, but I’d

already done a test run when studying in Rome. I knew I could leave and survive on my

own.But the anxiety was coming from how this decision, to choose my freedom and to follow

my instincts, would affect the people closest to me. How would they respond? Would they feel

like I thought I was better than them, because I was moving away? Would they think I didn’t

love my home because I wanted to live elsewhere?I felt like a black sheep for wanting

something so different to everybody I knew. So, for a few months I waffled back and

forth.Should I stay or should I go?It wasn’t until my roommate at the time, Julia Jarvis, had that

same gut feeling and decided to move with me that I felt able to make it real.
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BubblyH20, “Molly Pittman Rocks!. I have been following Molly for years and this book outlines

her journey to digital media stardom.What I love about Molly is her down to earth, kind

demeanor. I have seen her speak and she is one of the most authentic people I have ever

seen.Combine that with her tech savvy knowledge and you have a book that is encouraging

and helpful for anyone considering getting into the digital marketer realm.I would highly

recommend this book AND learning the HOW's of Digital Marketing through

SmartMarketer.com. This company is the real deal (and Molly was recently promoted to

CEO!)From bartender in Kentucky to CEO of one of the top educational tech companies in the

world... Molly's story is inspirational, entertaining and educational! This book is 100% worth the

read.”

Danielle Pierre, “Must read for any professional in the digital space. Not only is Molly the most

sought after Facebook advertiser she’s a phenomenal mentor & teacher. This book is needed

in this space as all I ever hear about is working harder, hustling, grinding etc. this book

challenges your ideas and makes you rethink how you work. I’ve put some of the things Molly

suggested into play and I’ve become so much more efficient + happy in my work. Before

reading this book I was very discouraged and burnt out but hearing someone else go through

the same struggles and b made me rethink what’s really important. It doesn’t matter what level

of marketer you are or even if you are a marketer, I think this is a must read book for any young

professional. Seeing a such a kick ass female in this industry has inspired me to create a life

that I love. Thank you so much for your vulnerability, guidance & wisdom Molly!”

Julie Blackburn, “An absolute MUST read for anyone in digital.. This is a must read book for

any marketer. Molly is world-class digital marketing expert with an incredible gift for teaching

and mentoring her students.Not only have Molly's strategies produced incredible results,

working with Molly has totally changed our business and lives. She is wicked smart, 110%

heart and one of the most real and authentic people I have ever met. Thank you for sharing

your story and gifts with the world Molly.This book manages to bring together the strategy and

heart required to create killer marketing campaigns in a meaningful and actionable context. A

much needed message in an industry that has a culture of constant grinding, hustling and

burnout. Molly is changing the game and kicking arse doing it!”

Stephanie Sandstrom, “Good read for experienced and just-starting digital marketers!. I

ordered Molly's book because she showed up for me (without her even knowing me) through

her first role in the industry. I've watched her videos, listened to her webinars, learned from her

in person at conferences.I think she has a lot of good points for anyone who wants to get

started the right way in the industry and some checkpoints for those who have been in the

trenches for 5 years or more of the 12-year old career.She's real in the book! I read it quickly

the first time and then went back to pages I marked and took a lot of notes. The last part of the

book was my favorite though. She shares her access and insight which helped me "meet" the

people Molly puts at the top of her Trusted List.It always doesn't hurt that there are digital



assets that are available too. She references her free reader bonuses a lot and that's because

she actually cares. :)”

Lauryn Snelson, “Everything You Need to Know About Digital Marketing Is In This Book. I've

read a lot of marketing books, and this is hands down my absolute favorite. Why? First off, its

super easy to read. Second, Molly's sweet yet to-the-point personality is perfectly exhibited in

these pages and its very digestable, offering many, many takeaways that you can put into

action in your business or position right away. Third, it breaks down Digital Marketing in a way

that isn't overwhelming and leaves the reader feeling inspired and confident, knowing that as

long as they work hard and take care of themselves they can make a good life for themselves

in this field. I will be keeping this book on hand to refer to whenever I have a question about

media buying or when I just need some motivation. I already can't wait for her next book!”

Peyton, “Your guide to self-care in the digital marketing world.. Full disclosure, I'm kind of a

Molly Pittman fan-girl ever since I saw her and Ezra live at T&C 2019. I've since attended

almost every open training she and Ezra have offered and the no-fluff quality information they

provide has seriously transformed my life as a marketing freelancer.The moment I heard Molly

was releasing a book - I pre-ordered right away and so glad I did. As a freelancer who can't

seem to say 'No' or can't let an email wait until Monday morning, it was so refreshing to hear

about Molly's journey and how she learned to balance her work-life. I relate and look-up to

Molly so much and love the freebies included in the book as well. Highly recommend!”

Andrew, “Loved it! Good insight into the DM world and the importance of balance. Anyone

thinking about it currently the wonderful world of digital marketing should check this book out.

It's got great actionable material along with some of the intangible 'you just have to experience

it' stories. Molly is a rockstar and I'm definitely recommending this to friends in the industry”

CareMore, “It’s so rare to find a digital marketer industry insider’s story written from a woman’s

perspective.. It’s so rare to find a digital marketer industry insider’s story written from a

woman’s perspective.You wrote about relationships, human connection, team, collaboration,

empathy and playing the long game...So much heart and soul...And strategy...in a meaningful

context.I loved every page.I can’t wait to dive into the online part next.Molly, I hope this post

finds its way to you. I’m so grateful you took the time to write this book with so much heart.

Thank you for sharing your gifts.You’re such an inspiration ”

Anna R., “One of the best books about digital marketing out there!. I work as Creative

Strategist at an ecommerce advertising agency and my main focus is to strategise and

produce ad creatives for the paid social campaigns my team is running.This book is an

incredible read about not only Facebook ads but also marketing in general - Molly has done a

tremendous job at very clearly explaining the overview of a marketing funnel and how

Facebook ads fit within it - which was super refreshing to read.On top of that, and I think this is

the part I love the most, Molly talks a lot about healthy habits & lifestyle, building a strong and

clear mindset and taking care of your own well-being. In today’s culture of “busy” = “successful”

her outlook and advice on building a balanced lifestyle is a much needed message everyone

needs to hear.The digital world is very powerful and it enables us to connect, learn and stay on

top of the changing landscape but it also is very overwhelming. Reading this book allows you to

take a step back, get to know Molly through her incredibly inspiring personal stories and look at

marketing from a bird-s-eye perspective.I will be recommending this book to anyone who works



with social media and marketing and also business owners - as the way in which Molly talks

about marketing is very clear, engaging and makes you want to take your notebook out and

start planning your next project.Also, it’s great to find another inspirational figure in the industry

who is so down to earth and a master of her craft.One of the top 3 books about marketing I’ve

read to date - 100% recommended for anyone who is looking for great insight into the

marketing space!Thanks Molly - you’ve really inspired me!”

Samir, “'� Make more money online or in a job with this book. I failed with Facebook Ads for 2

years. Then this book came along...Let's be real, digital marketing isn't simple. Yet, Molly

Pittman has a wonderful way of conveying complex ideas in an easy to understand way.The

ROI you get from this book is immeasurable:- you can walk into an interview for a job in digital

marketing with more confidence- you'll have a stronger understanding about how to create

successful FB ads- you'll understand how to tie digital marketing to a business' bottom

lineThank you for bringing 'Click Happy to the world Molly...I just wish you'd written it 2 years

ago! :)”

Julian MacIntyre, “Educational and inspirational. A guide for a life working in the virtual,

uncertain, challenging,automated world of digital marketing. I first came across Molly, around 5

years ago, through the perpetual traffic podcast. Her passion for educating others and sharing

her phenomenal knowledge is addictive and has given me the clarity I needed, to continue

following in her footsteps and share my own knowledge to help others find their true purpose in

life.  If you've ever had a desire to earn money online then this book is the perfect place to start.”

Abigail, “Love eet. ”

The book by Molly Pittman has a rating of  5 out of 4.8. 77 people have provided feedback.
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